Carvoou

COFFEEn

Hannah Tabor | Shannon Hartley | Alex Orphan | Joslyn Budd | Nate Lilly



BACKGROUND

—F | — ‘::i__ i - —————— ,
j * | CARIBOU & Cofree]+ [ ia r
" - » —

“After summiting a mountain in Alaska, our
founders realized life is too big to dream small.
They started a coffee shop with a mission to serve
exceptional coffee that inspires even greater
experiences”



PRODUCT

Coffeehouses Grocery stores
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LIFE IS SHORT, STAY
AWAKE FOR IT

In store
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LIFE IS SHORT, STAY
AWAKE FOR IT

Out of home

Step 1 spin
Step Z pack bags

v

:

: f

- [ i — 1

|
W, g = B

v esy . that’s n?géfe's coffee. E__ ]
e 8 'f"—_k__ N = - -
= 2iS -; .4 e 1 .




TARGET AUDIENCE

20 - 45 year old adventurous
professionals



Starbucks

“Inspire and nurture the human spirit - one person,
one cup and one neighborhood at a time”
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http://www.ispot.tv/ad/7gYj/starbucks-barista-promise



“Be our customers favorite place to eat and drink”



I'M LOVIN" IT

http://www.ispot.tv/ad/7SNB/mcdonalds-mccafe-coffee-free

http://www.ispot.tv/ad/7 1N3/mcdonalds-mccafe-coffee-mornings

Questions M= # time

Everything good begins with a good cup of coffee.



http://www.ispot.tv/ad/71N3/mcdonalds-mccafe-coffee-mornings

DUNKIN’
DONUTS

Dunkin’ Donuts
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“We are passionate about offering our guests

delicious products they will enjoy, giving them

plenty of menu options and providing accurate

nutrition information so they can make the best
choices for themselves”



AMERICA RUNS ON DUNKIN’
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http://www.ispot.tv/ad/7gtA/dunkin-donuts-free-coffee

https://www.youtube.com/watch?v=0KoVekBEE5|



Experience
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Regional National

DUNKIN’
DONUTS

Convenience




How often do
you drink coffee?

How do you make your coffee?

Drip
coffee Espresso Instant
maker machine coffee
)
21%
26%

OF COFFEE
DRINKERS

visit coffee shops
more than 3x per wk.

Machine French
(l.e. Keurig) press
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21% 20% 1 1%
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8”70

buy a pastry
with their coffees

Where do you get your coffee?

Make it at home-@- 61%

Other

Most important factors in deciding which coffee shop to go to:

Shop

Quality Location Loyalty

Price Wifi Atmosphere Other

28% 20% 15% 14% 1n% n% 1%

Out of all the coffee drinkers we surveyed...

39"

have visited a
Dunkin Donuts

6‘% WHEREAS

have visited Starbucks
in the past month

50% of coffee drinkers follow their favorite coffee brands on
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To find out Participate Keep up on
about deals in contests latest news
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THANK YOU.



